


HOW MIGHT WE LEARN 
WHAT PATRONS THINK OF THE 
MELODY INN?

OPPORTUNITY STATEMENT:



→ ONLINE ANALYSIS
 • To read reviews and gain in-
sight into their online presence 
• Defined categories for our 
interview data collection tool.

POPULAR
MEDIA SEARCH









PERSONAL
INTERVIEWS

→ FIRST FRIDAY/FOUNTAINSQ.   
• To gain a first hand account of local awareness 
of the Melody Inn, and insight into customer base. 
• Varied demographic reflective of Melody patrons 
on any given night.







FLY ON 
THE WALL
OBSERVATION

→ OBSERVING THE COMPETITION
     • To see their operations 
     • To find innovative ideas 
     • To see the kinds of clients they cater to











REFLECTION 
& FINDINGS

→ POPULAR MEDIA SEARCH 
     • Analized online resources 
     • Guided our interview tool

→ PERSONAL INTERVIEWS 
     • Received many different reactions 
     • Customer base seemed willing to help

→ FLY ON THE WALL OBSERVATION 
     • Saw other live venues within the Murphy Building 
     • Gauged service, marketing, and acoustics







OUR NEXT
DIRECTION

→ RESEARCH THROUGH DESIGN 
     • Refine data into visually impacting information 
     • Easily digestible and reflective of the Melody Inn aesthetic

→ PROPRIETOR WALKTHROUGH 
     • To share research findings 
     • For their thoughts, insights, and limitations




